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Objectives and
Strategles

Position NH as a top winter
destination in New England.

Objectives
* Generate awareness and consideration for visiting New Hampshire during the winter.
* Drive rooms and meals state tax revenue.

Strategies
« Target W25-54 Millennial and Gen X Moms; Childless Millennials, Gen Z and Gen X
e Adventure seekers, primarily M25-45
* For digital targeting, add on interests in the outdoors, travel and a desire to
unplug/get away from busy lives to create family memories.

Geography
 New Hampshire
* RI counties of Providence, Kent and Washington
 MA counties of Worcester, Middlesex, Essex, Suffolk, Norfolk, Bristol and
Plymouth
 ME counties of York, Oxford and Cumberland
« CT and NY for SEM ONLY
« Canadian cities of Montreal and Quebec City

Timing
« November 1, 2023—March 31, 2024
« Differed by tactic

Total Net Budget
« $535,605
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« The Visit NH Winter, Ski NH and Visit NH Spring media campaigns delivered in full, despite
ending Visit NH Winter a week early due to weather conditions. The climate changes
affecting temperatures are continuing to impact the winter season with unpredictable
snowfall. We need to reconsider the messaging to best promote visitation.

* While each element of the plans contributed to the overall objectives, Paid Search delivered
the strongest CTR followed by Paid Social, which was also the most efficient on a CPC
basis.

 The Solar Eclipse was the #1 driver of traffic to the site across both the winter and spring
period, with the day of the Eclipse spiking over 40K sessions.

* Industry-wide Google CPCs rose 9% in 2023 compared to 2022. As a result the Winter SEM
campaigns average CPC rose $0.37 YoY causing overall clicks to fall 2.7K even as budget

Ke rose by $18K.

y « Despite the YoY increases in CPCs, SEM remained an efficient medium as the overall CTR
Increased 0.89% across all campaigns, up 2.23% on Search but it fell 0.28% on Demand

Takeaways Generation ads campaigns.

« Although Paid Social saw some YoY decreases in metrics (such as engagements and video
views), impressions increased 40% and clicks to the website were up 47%.

 The Instagram and Facebook page cumulatively gathered 5k followers during the length of
the campaign

« While the winter-specific paid social ads received fewer engagements than previous

We need to reconsider the campaigns, the Shop Local, Spring and Solar Eclipse campaigns provided an uptick in

messaging used for Winter overall site traffic. y

given the climate change and « Atthe tlme_ of thl_s report, the state meals ar_ld room tax revenue totaled $96_.3 million (Dec -

unpredictability of snow. March period) with YoY meals tax revenue increases for each month and slight decreases in

YoY room tax revenue across three of the four months.
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WINTER RESULTS

The Integrated campaign delivered over 58.3M iImpressions

DIGITAL RESULTS

29.5M 324K 6.3M

Impressions Clicks Video Views

TRADITIONAL RESULTS

28.8M

Impressions




Ninte '

Ninte '

Planned Actual Deliverv Planned Actual Deliverv Planned Actual Deliverv
CTV
Impressions 1 | N/A N/A N/A | | N/A N/A N/A |1 2,884,615 3,728,504 129%
OOH
Impressions | | 18,936,773 18,936,773 100% | | 0 23,141,000 N/A - Il 21,548,924 | 24,162,976 112%
PRINT
Reach | | 350,000 N/A N/A 1 | 350,000 350,000 N/A 11 350,000 294,779 84%
KPI CHART
DISPLAY/VIDEO
Impressions 10,588,586 11,650,179 110% 9,192,000 10,246,797 111% 11,279,238 15,060,856 134%
CTR 0.25% 0.27% 108% 0.25% 0.17% 68% 0.23% 0.10% 42%
CPM $13.00 $8.84 68% $12.00 $9.05 75% $10.00 $12.57 126%
CPC $6.00 $3.22 54% $5.00 $5.17 103% $5.00 $12.89 258%
SOCIAL
Facebook/Instagram
CPE $0.07 $0.07 100% $0.10 $0.05 46% $0.08 $0.05 63%
CPC (Link) $0.32 $0.62 194% $0.60 $0.44 73% $0.55 $0.39 71%
New Likes 3,282 2,369 72% 2,500 3,258 130% 2,750 962 35%
Engagements 569,803 502,006 88% 450,000 624,997 139% 400,000 897,326 224%
Impressions 3,646,429 8,816,633 242% 6,231,531 8,187,130 131% 4.750,000 13,376,882 282%
Story/Reels
CPE $0.33 $0.07 21% $0.15 $0.03 23% $0.10 $0.04 40%
Engagements 68,887 64,396 93% 50,000 372,231 744% 150,000 401,920 268%
Impressions 1,333,333 812,273 61% 800,000 2,572,275 322% 3,072,619 4,819,522 157%
SEARCH
Google Search
CPC $1.17 $0.83 71% $1.00 $0.46 46% $0.75 $0.69 92%
CTR 12.0% 6.98% 58% 7.0% 6.50% 93% 7.0% 5.36% 77%
Google Demand Gen
CPC N/A N/A N/A $1.00 $1.74 174% $1.50 $2.05 137%
CTR N/A N/A N/A 0.65% 0.74% 114% 0.75% 0.46% 61%
WEBSITE
Website
Sessions 350,000 342,704 98% 330,000 364,274 110% 338,000 717,353 212%
Avg. Session Duration 1:10 1:25 121% 1:10 1:17 110% 1:10 0:39 56%
2 2.1 2 2.05 2.3 2.6 113%

Avi Paies/Session

*Google changed Avg. session duration to "Average
engagement Time" which is measured a bit

Story/Reel ads are based differently, largely driving some of the decrease

on engagements and views
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VISIT NH WINTER FY24 FLOWCHART

BEA

Visit NH Winter Campaign FY24 Media Plan
Media Channel November December January February March April Total
Monday Calendar Dates 30 6 13 20 27 4 11 18 25 1 8 15 S 29 5 12 19 26 4 11 18 25 1 8 15 22 Spots/Impressions
Print
Yankee Winter Co-Op | November/December Issue | | | | | | | | | | | | | | | | | | 3,650,000
CTV (StackAdapt)
Boston DMA (including Worcester) 2,307,692
Providence - New Bedford 576,923
TV
Boston - WCVB Ski Report Sponsorship ql_ 3,255,200
OOH
1-93 1000ft S/O Exit 26A (Leverett Connector) #OM11512-S 2,555,676
1-93 2500ft S/O Exit 26A (Leverett Connector) #0M11506-S 2,614,052
Outfront I-93 @Morrissey Blvd. F/S - #BS-1006-B Static 4,991,992
Outfront 10 Unit Digital Package 8,112,044
Lamar Worcester 1-290 Exit 16 #1769; Digital 1,496,192
Murray Worcester 1-290, Exit 22, Near 1-190; Digital Unit #217-148S 1,496,192
Lamar Providence Static + Extension | 2,300,100
DISPLAY
Outside Magazine 1/8/24-3/23/24 210,000
Sightly 1/8/24-3/23/24 1,420,000
AdTheorent 1/8/24-3123/24 916,667
SOCIAL
Facebook 11/1/23- 4/30/24 5,140,884
Influencers 1/15/24 - 2/20/24 N/A
SEM

SEM Ads 11/13/23-4/30/24 1,310,000
Discovery Ads 1/8/24-3/31/24 600,000
|

TOTAL IMPRESSIONS 42,953,614 |
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WINTER WEBSITE PERFORMANCE

The VISIt NH Site Was a tOp 487,283 Total Website Sessions
resource for trip inspiration
during our Winter Campaign

1,134,124 Total Website Pageviews

« Overall traffic increased YoY 28%, with winter social
and search efforts largely accounting for the increase

INn sessions.
* The “Winter in the White Mountains™ blog was the

most viewed winter content.
« Traffic from SEM was the most engaged, averaging 492.886 Pageviews from Winter Media

just under 1 minute of engagement time per session.
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SPRING WEBSITE PERFORMANCE

The VISIt NH WEbSite was a 235,195 Total Website Sessions
pivotal source of Eclipse
viewing over the spring period

380,542 Total Website Pageviews

« Traffic peaked April 8, the day of the Solar Eclipse with
the website recording over 40K sessions from both
paid and organic efforts.

* The industry members “work together” Solar Eclipse
page was the most viewed page on the site.

« Massachusetts was the leading driver of sessions, 165,584 Pageviews on Eclipse content
followed by New Hampshire, New York, Quebec and

Pennsylvania.
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SOURCE TRAFFIC

Users by Session primary channel group (Default Channel Group) over time

01 01 01 a1 o a1
Mov Dec Jan Feb Mar Apr

@ Organic Search @ Organic Social @ Direct @ Paid Search @ Referral

40K

30K

20K

10K

Overall traffic for the winter and spring periods recorded a 108%

Increase in traffic, mostly from Solar Eclipse content.

11

12

13

Session primary...Channel Group)

Organic Search
Social

Direct

Paid Search
Referral
Display

Email
Unassigned
Organic Video
Social
Cross-network
Audio

Organic Shopping

-

+

b Ueers

582,544
100% of total

344,736
92,148
63,944
37,381
26,007

6,048
4,878
1,990
1,431
1,025

691

581

g6

Sessions

717,353
100% of total

440,819

101,928

78,205

43,650

32,204

6,538

6,246

1,890

1,550

1,099

910

599

B8

385,675
100% of total

290,115

18,545

25,649

27,483

16,307

644

2,839

222

250

126

460

7B

28

Average

39s
Avg 0%

458
O9s
3ds
495
52s
ds
47s
2m 08s
55
ds
36s
35

Os

0.66
Avg 0%

0.84

0.20

0.46

0.74

0.63

0.11

0.58

0.11

0.7

0.12

0.67

0.13

0.33
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PAGE TRAFFIC

Wiews by Page path and screen class over time

120K
100K
l BOK
BOK

40K

g i 20K
e 0

01 01 01 a1 01 01
Mov Dec Jan Feb Mar Apr

@ /industry-members/work-together/total-solar-eclipse @ /blog/winter-in-white-mountains @ / @ /things-to-do/events-calendar @ /solareclipse

« The first spike in January was the “Winter in the White
Mountains” blog, while the spikes in early April are for Solar
Eclipse content pages.

« Upon further investigation, it appears that a single user
made over 90,000 pageviews on the Winter in White
Mountains blog page. There is no way for us to filter this
out, but we suspect some kind of fraudulent activity.

Page path and screen class - +

/industry-members/work-together/total-solar-eclipse
/blog/winter-in-white-mountains

/Homepage

/things-to-do/events-calendar

/solareclipse
/things-to-do/scenic-drives/white-mountains
Jagriculture/farm-to-fork/maple
/things-to-do/attractions/kid-friendly-attractions
/things-to-do

/blog/holiday-lights-and-events

1,915,366
100% of total

184,616

123,341

90,516

82,493

78,566

64,697

40,844

26,777

19,915

19,393

Users

582,544
100% of total

116,137
95
61,786
45,519
53,279
1,947
358
14973
13,160

14818

Views per user

2.60
Avg 0%

1.59
1,298.33
1.46
1.81
1.47
33.23
114.09
1.79
1.51

1.31

Average engagement time

485
Avg 0%

32s
36s
18s
1m 19s
355
34s
15s
52s
20s

38s
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RECOMMENDATIONS

Display

« |f Sightly is used for YouTube advertising again, it is recommended to run similar videos on social platforms including
Pinterest, Waze and others to reach new viewers.

* For more consistent promotion of the breadth of activities available in NH, create more of a balance of advertising that
showcases both outdoor activities and fewer weather-dependent activities. This will allow us to use more native and rich
media to drive engagement regardless of weather conditions.

Pald Social

As part of our growth strategy to increase the number of new followers from outside markets, allocate more budget to Long Drive

markets, rather than Core, for future Fan Growth campaigns.
« Add dollars to organic Instagram reels to promote further reach on the platform and encourage more engagement on the post.
« Consider a larger "Shop Local" holiday campaign and Spring Campaign, as increased engagements surrounded the Holiday and Spring

Seasons.

SEM

* Increase the Winter Getaways budget from 11% in FY24 to 35% since it drove the highest level of NH Winter Vacation awareness as
the top keywords were “places to visit in the winter” and “winter getaway” keywords.

* Increase the Non-ski Activities budget from 10% in FY24 to 25% as this top-performing campaign including “things to do in the winter”
and “things to do in the snow” drove over 1K clicks each with CTRs above 9%.

« Lower the General Visit NH budget which spent 24% to 10% to ensure we’re driving more net-new awareness.

« Test YouTube Shorts as well as add first-party website conversions and the new Look-a-like targeting capabilities based on visithh.gov
website visitors in light of the 0.28% decrease YoY in CTR for Demand Gen ads.

Source: https://searchengineland.com/google-search-ads-cpc-spend-436959

CONFIDENTIAL




YANKEE CO-OP

Visit NH continued to
support the Industry
through Yankee’s
Co-op Program

* Opening spread

« Co0-0p pages contribution

« Digital component including 2 New England Today
native text ads

« 200,000 Native ad unit impressions
« Total Net Cost: $45,032

GYK
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N eWSC e nte r 5 Eyeo pe n e r FOXBOROUGH, Mass. — After 24 seasons, it appears the New England Patriots are parting ways

with head coach Bill Belichick, but what is next for one of the greatest coaches in NFL history?

Share o o % Sources told ESPN that Belichick wants to continue coaching, and there are currently seven other NFL teams

with head coach openings — the Los Angeles Chargers, Washington Commanders, Atlanta Falcons, Las Vegas
Raiders, Carolina Panthers, Tennessee Titans and Seattle Seahawks.

L v ' 22 .
D I S C OV E R ) ":_‘. New Hampshire %ﬁﬂ
g, 3 ; 2 A _w
.. . — ] THE MOUNTAINS
- - - D

- . ‘ ARE CALLING

: y - From lift views to first tracks, NH has

. ore of what you crave to carve and

X - g it's all right here, closer than you think.

TV

Get Boston news and weather from NewsCenter 5. Live weekdays

D Advertisement
at4:30a.m.to7a.m., 12 p.m.,4 p.m. to 6:30 p.m., 7 p.m., 10 p.m.
| | and 11 p.m. : Parting ways wi elichic at's next for Bill? | Next coach rumors
I- -
O u g I 'atch on Demand
9 Jone 41 A
SEVERE WEATHER There are currently S active weather alerts < 2/3 >
] i ¥
R A o THE MOUNTAINS
N ARE CALLING
< -—{‘—?&-. SKi From lift views to first tracks, NH has
R New Hampab) NH more of what you crave to carve and

 NH Tourism Ski Report on WCVB (ABC)
« 1/1-3/31/24
« 313 total # of spots (:30s; :10 ski report; :05 BB)
* Linear impressions delivered: 4,339,200 (+28.6% vs. 3,373,600

prChased) 2 Mattapan Line trolleys become disabled trying to
» Digital impressions delivered: 1,176,086 e

» Overall CTR was .39% (vs. industry benchmark of 0.04%) = e BRI ———

* Pre/Mid-roll - 0.54% CTR O s

» Skyclimber - 0.36% CTR ‘
» Total Net Spend: $116,025

NEW HAMPSHIRE
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OOH

Billboards generated
awareness and buillt
frequency -

« A combination of static and digital billboards
were purchased in Boston, Providence and
Worcester.

« 3 static and 10 digital boards purchased in Boston
« 2 digital boards in Worcester

« Extension static unit utilized on 1-95 in Providence SR~ T

OUR SNOWMAKERS -+~
HAVE WINTER covsasd‘ff

1]
y oy n
N, o NH
OUTFRONT/ o -
= fre—

GYK
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CTV

StackAdapt

CTV was purchased in the Boston and Providence DMAs. Video Views | Video Completions Cost
Worcester is included in Boston. Core 3,148,072 3,054,621 $74,242.46
« $74K in media plan with $14K in added value. Grand Total 3,148,072 3,054,621 $74,242.46
* Snowmobilers were the least cost efficient to reach using

CTV, generating an average eCPM of $31.35, but they
generated the highest CTRs (0.04%).

* Top apps where ads were served included Samsung TV
Plus, Roku Channel, Pluto TV, DistroTV and Tubi.

* Ads viewed on Smart TVs recorded higher completion
rates (98%), while viewing on Tablets drove the highest
CTR (0.40%).

 We only ran two spots, with the :15s Skiing ad showing a
slightly higher VCR (97.4% VCR) than the :30s Winter ad
(96.5% VCR).

Video Completion Rate Benchmark: 90%
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@ travelandleisure.com (&) & golf.com

222> _— . ~
D I G I TA L New Hampshire @ — ( l()l l

LIVE FREE

What's your favorite way to vacation?

' “,v 1 Av \1"\.}.—"1 - . rey
AdTheorent RELAX i

VisitNH_Winter_FY24 6,695,889 9,145 0.08% $35,239.43 $6.85
Visit Winter FY24 Core 707,653 214 0.03% $12,369.82 $57.80 697,541
Visit Winter FY24 Canada 302,044 81 0.03% $5,279.75 $65.18 295,775
Grand Total 7,705,586 5,440 0.07% 52,889.00 9.72 993,316
A ’ \ DISCOVER YOUR NEW
» AdTheorent ran a mixture of standard display, rich media and D 6 g . Néw Hampelir

Interactive video to achieve landing page visits to the VisitNH
website.

» Across standard display and rich media, the Core audience W {rear
performed the best, delivering the strongest KPIs. s SR, . -
 VCR performance across the interactive video placement was very T N .. j Location. | °'°,,..:~°o,,, O
. . . . . . Location. SIS ((Downioadnow ») 4 reaioccom
consistent, with the Canada audience delivering marginally stronger

performance.

« Of the three 15s Interactive Video that appeared on hobbies &
Interests content and technology & computing content, the :15s
Ripper Video drove the strongest CPA performance.

 Home & garden content drove strong engagement rate performance.

* Hobbies & interests content led VCR performance, while also
accounting for 46% of delivery.

 The Standard Display Core line outperformed the campaign average
by 13%.

 The Rich Media Core placement outperformed the campaign
average by 15%.
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DIGITAL

Outside Magazine

High Impact - Inline Video 349,239 0.14% $8,604.79 $17.82
Email 24,219 187 0.77% $3,000.00 $16.04
Grand Total 373,458 670 0.18% $11,604.79 $17.32

The Q&A article on “SKI Magazine Online” earned 2,244 pageviews (49%
higher than goal), above average time engaged on page of 0:47 and a
3.88% LCTR (72% above the 2.25% benchmark).

* Top clicked outbound link was a tie between “Bretton Woods” and “Ski
Resorts in NH,” and contributed a combined 39% of total clicks. Both of
these links were in the second to last question indicating that there were
a lot of readers who read the entire article.

2 FB and 2 |G dark posts promoted the custom Q&A and earned 201.1K

Impressions, an 18% over-delivery. FB posts contributed 76% of

Impressions with a 1.9% CTR (vs. 1.1% benchmark). |G posts saw a

0.84% engagement rate (vs. 0.87% benchmark), with Canada seeing a

higher click-through.

Across 3 emall sends, the average open rate of 25.8% was more than

double the 10.3% network benchmark, with Canada seeing a slightly

higher open rate of 29.1%.

Total net spend: $28,441.49

N/
(sY KK

New Hampshire

LIVE FREE

Fun at every altitude

Head to the heart of New England for every type of winter adventure like a sleigh
ride for two, sipping your favorite microbrew, local shopping and everything in
between. Whether you want to be slope side or just want to enjoy the frosty view, a
winter escape in New Hampshire is waiting for you. Discover Your New

Visit NH

Outside Online | 1600 Pearl Street | Boulder | Colorado | 80302 | USA

Unsubscribe

.
rowereo o Quitside

Winter Is the Best Time to Meal Prep for Hiking
Season
fun and producti

Dehydrate fruit for easy trail snacks

Know what foods to avoid
Start with a few versatile bases, then mix and match

Dehydrate a full meal at onc
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DIGITAL

Sightly/YouTube
| VdeoViws VdsoCompletors OV __|__VoR__|__ ot __

Canada 462,523 421,390 $0.02 90% $7,400.33
Core 285,896 248,943 $0.08 53% $5,988.31
Grand Total 748,419 670,333 $0.05 72% $13,388.64

* YouTube was used to increase awareness by using In-stream
( 10s) and Bumper (:06s) videos.
The In-stream skippable campaign generated a view rate
of 72%, surpassing benchmark by 44%.

+ The CTA extension proved effective in enticing viewers to I Y
engage, illustrated by the 0.17% CTR. = PR Fllowing 15y ldpr sir.
* Age 35-54 Snowmobilers had the highest VCR at 73%, and e e e R @ -oovicr
drove the second highest CTR at 0.17%, showing interest by ey ;”“'::-i il o

those who love extreme winter sports.

« Moms A25-54 were the most engaged audience with a CTR
of 0.19%, showing the audience’s desire to learn more about
family-friendly activities available in NH.
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SEM

Google - Winter
| mp | Gl | CR | Cot | GPC__

Opportunity 339,240 9,711 2.86% $10,602.70 $1.09
Canada 256,342 3,931 1.53% $6,243.65 $1.59
Core 433,009 25,038 5.78% $16,573.53 $0.66
Grand Total 1,028,591 38,680 3.76% $33,419.87 $0.86

YoY, we increased spend by $4K, but clicks fell by nearly 15K as the
overall CPC rose by $0.31 and CTRs were flat.

Canada saw the largest YoY increase in CPC up $1.01, while Opportunity
and Core saw smaller, yet significant increases of $0.38 and $0.27,
respectively.

63% of spend was allocated toward Visit NH, leisure and accommodation
keywords and 37% to Winter activities (largely due to sporadic winter
weather).

The General Visit NH keywords drove the most clicks, just shy of 10K.
For the second straight winter flight, we ran Google Demand Gen

ads which also saw a YoY spike in CPC, rising $0.58 while the CTR

fell 0.28%. Yet, the 0.46% CTR surpassed all other Display partner CTRS,
highlighting the effectiveness of this campaign type.

Clicks were 56% Female vs. 44% Male as A25-64 drove 75% of clicks,
even across each age group.

Google Search

Campaigns

General

115,339

$6,708

Skiiing/Snowboarding

94,242

$4,952

Snowmobiling

79,314

$5,717

Winter Getaways

56,552

$3,575

Non-Ski Activities

55,377

$2,856

Places to Stay

50,160

$3,275

Dining/Brews

26,341

$583

Competitors

6,448

$258

Shopping

2,942

$392

Extreme Activities

624

$ 22

Grand Total

487,339

Google Demand Gen

Demand Gen Ad Groups

General NH

Impr.
175,902

$28,338

$1,812.66

Retargeting

129,985

$1,220.93

Winter Activities

80,587

$681.46

Winter Leisure

60,433

$486.89

Affinity & In-Market

44,218

$420.90

Competitor - Visit Websites

42,584

$407.66

Competitor - Booking Websites

7,543

$51.69

Grand Total

541,252

$5,082.19
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SEM

Google - Winter

We ran SEM across three Google Ads campaign networks: Google
Search, Google Search Network and Google Demand Gen.

Google Search is the most important network and 2 out of 3 campaigns
surpassed the 4.68% Travel & Tourism benchmark.

« Canada was the most expensive and drove the lowest CTR.

An Opportunity campaign targeting CT and NY residents was included
and Google Search results were strong, driving a 6.99% CTR.

We recommend continuing to target CT and NY residents during the
Winter flights due to the high demand for winter getaways, skiing and
snowmobiling from these states.

In Canada, we tested a French General campaign targeting only
French speakers and using French ad copy. It proved successful with
an 8.27% CTR, well above the 4.68% benchmark and slightly below
the Canada English General campaign with a 9.94% CTR. We'll
recommend using French ads more frequently in future flights.

We increased our Competitor keywords FY?24 with little success as it
had the second lowest CTR, 2.80%.

In future Winter flights, budget will be more worthwhile spending on
Winter keywords not associated with nearby ME or VT such as winter
getaways and things to do in the winter.

Google Ad Networks

Google Ads 396,265 35,248 8.90% $27,917.15
Google Ads Demand Gen 541,252 2,474 0.46% $5,082.19
Google Ads Search Network 91,074 958 1.05% $420.53

Grand Total 1,028,591 38,680 3.76% $33,419.87

Google Search Only

| mpr. Clicks | CTR

Core 280,442 23,950 8.54% $14,691
Opportunity 128,585 8,987 6.99% $8,685
Canada 78,312 3,269 4.17% $4,961
Grand Total 487,339 36,206 7.43% $28,338

Google Demand Gen Only

I N T N S

Core 152,567 1,088 0.71% $1,882 $1.73
Boost Opportunity 724 0.34% $1,917 $2.65
Canada 178,030 662 0.37% $1,282 $1.94
Grand Total 541,252 2,474 0.46% $5,082 $2.05

Google Search: Ads appear on Google search results only
Google Search Network: Ads appear on Google’s partner networks
Google Demand Gen: Ads appear across Gmail, Discovery & YouTube
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SEM Ad Groups
Visit_NH $1,730.62 12.72%

Camping $2,362.00 16.69%

GOOgle - Sprlng Hikes $259.00 10.67%
| Impr | Clicks | CTR __  Cost  CPC_

Spring 30,242 3,967 13.12% $4,934 .45 $1.24 Arts/Culture $185.00 4.20%
Grand Total 30,242 3,967 13.12% $4,934.45 $1.24 Grand Total $4,934.45 13.12%

Dining $397.00 4.47%

« Across all Ad Groups, Camping keywords were the top clicked with 4
of the top 10 including camping terms.

* Impressions (-186%) and clicks decreased YoY despite similar spend,

ikely resulting from the late season snow disrupting people’s spring

planning.

* The Visit NH ad group was the most efficient, driving the most clicks
and impressions as well as the lowest CPC of all ad groups.

« Overall CPC YoY has increased as overall inflation has affected the
advertising space from FY23 to FY24.

Keywords
"camping nh"

Clicks

Cost
$622.97

15.75%

"best campgrounds in nh"

$427.93

15.92%

"visit nh"

$190.55

12.08%

"camping nh"

$468.21

17.51%

"things to do in nh"

$217.82

7.75%

"things to do in new hampshire"

$157.34

22.72%

"things to do in new hampshire"

$146.81

14.22%

"visit nh"

$190.24

14.92%

"visit new hampshire"

$114.64

20.84%

"best campgrounds in nh"

$245.39

17.34%

Grand Total

$2,781

15.91%

Top-performing keywords above which is why total is less than 30,242
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PAID SOCIAL - OVERVIEW

Facebook/Instagram

Landing
Campaign Link Clicks Page Engagements Video Views Page Follows
Views

Shop Local 895,617 4,797 0.54% $5,000.00 $1.04 2,467 $2.03 5,121 $0.98 N/A N/A N/A
VisitNH FY24 Winter 11,432,419 92,908 0.81% $34,576.93 $0.37 40,792 $0.85 761,226 $0.05 651,482 $0.06 962
VisitNH FY24 Spring 1,130,426 10,039 0.89% $3,200.17 $0.32 7,448 $0.43 26,604 $0.12 13,846 $0.11 N/A

Solar Eclipse 2,076,588 19,658 0.95% $6,749.68 $0.34 12,937 $0.52 236,232 $0.03 213,726 $0.11 N/A

Grand Total 15,535,050 127,402 0.82% $49,526.78 $0.39 63,644 $0.78 1,029,183 $0.05 879,054 $0.11 962

« “Shop Local” was live for the majority of December, encouraging people to shop local for the Holiday 2023 season.

 The Winter FY24 campaign ran from November 1, 2023, to March 22, 2024. Promoted Posts were live in November, with the rest
of the paid ads launching in early January 2024.

« Spring Ads launched March 25 and ran through April 30, due to an early spring in NH.

« Solar Eclipse Ads were circulated into market March 7 through April 8 in Canada and the Core Markets.
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PAID SOCIAL - SHOP LOCAL

Facebook/Instagram

Page views s VisitNH - New Hampshire ® v 3 . VisitNH - New Hampshire @  y¢

.
e B ]
°

Holiday Shoppers 782,700 3,949 0.50% $4,134.76 $1.05 1,937 $2.13 4,181 $0.99 Sponsared - @ C Sponsored - @
Millennial/Gen X Moms 74,239 367 0.49% $429.09 $1.17 $2.05 399 $1.08 Make gift giving extra special this year by Give the gift of a night out.
Website Retarget/ Current Fans 38,678 481 1.24% $436.15 $0.91 321 $1.36 541 $0.81 shopping local.

Grand Total 895,617 4,797 0.54% $5,000.00 $1.04 2,467 $2.03 5,121 $0.98
* The "Support Local Shopping” creative performed slightly G bl Y P ‘ GH'" TASTE
” ” ' . : By CATICIETS Tl ' OF LOCAL EATS
better than "Support Local Restaurants” creative. , L s cndk b | 3 - P
« Women drove the majority of traffic, specifically age 45- & e B T —id
54, followed closely by the 35-44 age group. - : ; | &K 4 ; o ""“

* Next year, we recommend starting the campaign earlier,
to allow awareness of Shopping Local to start around
Thanksgiving in conjunction with the traditional start to

visitnh.gov

Holiday shopping. Give the Gift of New Delicious Gift Ideas Learn more

visitnh.gov

Learn more

Hampshire VisitNH.gov

Support Local Shopping Ad Support Local Restaurants Ad
Impressions: 458,239
Engagements: 2,419
Landing Page Views: 1,208

Impressions: 437,378
Engagements: 2,702
Landing Page Views: 1,259
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PAID SOCIAL — WINTER

Facebook/Instagram

Landing
Views

Promoted Posts 3,386,653 41,187 1.22% $11,620.22 $0.28 29,338 $0.40 74,596 $0.16 23,973 $0.48 N/A
Fan Growth 278,070 872 0.31% $1,999.93 $2.29 37 $54.05 1,918 $1.04 N/A N/A 962
Static In-Feed 1,367,628 7,869 0.58% $3,355.83 $0.43 4,641 $0.72 9,138 $0.37 N/A N/A N/A
Video In-Feed 1,451,187 13,757 0.95% $4,249.93 $0.31 2,453 $1.73 386,875 $0.01 371,602 $0.01 N/A
Carousel 1,861,465 7,185 0.39% $3,999.96 $0.56 2,720 $1.47 8,032 $0.50 N/A N/A N/A
Reels 2,276,854 12,104 0.53% $5,750.00 $0.48 817 $7.04 199,979 $0.03 185,442 $0.03 N/A
Story 810,562 9,934 1.23% $3,601.06 $0.36 786 $4.58 80,688 $0.04 70,465 $0.05 N/A
Grand Total 11,432,419 92,908 0.81% $34,576.93 $0.37 40,792 $0.85 761,226 $0.05 651,482 $0.06 962

* In comparison to the FY23 Winter campaign, the FY24 campaign showed an overall 6% increase in impressions, with a 24%
decrease in engagements and a 25% decrease in video views.
 The decrease in engagement and views may be attributed to a combination of the following reasons: shorter time In
market, targeting a smaller geography, overall messaging fatigue and seasonal weather conditions.
* For future consideration given climate change effects, develop more messaging for activities that are not as reliant on snow
conditions to be used in balance with the snow-based activity messaging.
« Of the 962 page follows that the Fan Growth Campaign brought to the Facebook Page, 65% came from the Core audience and
35% came from the Canada audience.
* The top-performing Winter ad was the :15s “Traditional Skiing French” in-feed video ad, totaling nearly 189K video views, with an
average watch time of :06s, and generated 526 landing page views.
 Women drove the majority of traffic, specifically age 45-54, followed closely by the 35-44 age group.
« The top-performing regions in order: Massachusetts, New Hampshire, Quebec, Maine and Rhode Island.
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PAID SOCIAL — WINTER CREATIVE

Facebook/Instagram

VisitNH - New Hampshire & X

Sponsored -

<z VisitNH - New Hampshire & X

Now Hampahize
Sponsored - @

i
New Humpshice

Explore winter adventures in NH.

Big skiing is just a short trip away. NH has
countless trails to call your own. Plan ahead and

get tickets online today.

visitnh @ @ visitnh &
Learn more Learn more >

skinh.com _\ SRABHEIOUL GLaNe T Carve: Complétement tubulaire dans la neige.
Long Runs Are Closer Learn more Downhill Glades « Sponsored 3 Original audio . P Sponeorsd | 13 Original bidiio
Than You Think Adventure Learn more Powdel
‘ VisitNH.gov VisitNH _ . —=
X visitnh @
- 3 Sponsored
== VisitNH - New Hampshire & X . ;
" Sponsored - & ® -
- - ‘Q“"
; ; <z VisitNH - New Hampshire & -.~
Carve out winter thrills. Follow us for more i Sponsored - @ P X = S

winter inspiration.
- Des vues panoramiques des remontées

mécaniques aux premieres pistes, NH a tout ce
dont vous avez besoin pour dévaler les pentes,
et c'est ici, plus prés que vous ne le pensez.

oy
"y

-

", 3
\ D

v udl

visitnh.gov
Les Montagnes vous Learn more

VisitNH - New Hampshire Follow attendent < LEARN MORE < LEARN MORE
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PRy visitnh

Vo Thingebis.

PAID SOCIAL - SPRING 22

Faceboo k/Instagram T

Landlng

Static In-Feed 864,954 7,828 0.91% $1,644.06 $0.21 6,294 $0.26 10,540 $0.16
Story 265,472 2,211 0.83% $1,556.11 $0.70 1,154 $0.35 16,064 $0.10 13,846 $O.11
Grand Total 1,130,426 10,039 0.89% $3,200.17 $0.32 7,448 $0.43 26,604 $0.12 13,846 $0.11
| compsin | improsions | inkCleks | CTR | Spend | %G Lpugiieh, | OPLY | Evgogements | GPE | Voo Vews | PV
Campaign Link Clicks CTR CPC , CPLV Engagements CPE Video Views CPV
Page Views
Adventure Seekers 219,206 1,906 0.87% $631.66 $0.33 1,337 $0.47 5,497 $0.11 3,151 $0.11
Childless Millenials 817,735 7,305 0.89% $2,382.13 $0.33 5,466 $0.44 19,395 $0.12 10,322 $0.11
Millennial/Gen X Moms 17,767 132 0.74% $26.74 $0.20 103 $0.26 208 $0.13 1 $0.25
Website Retarget/Current Fans 75,718 696 0.92% $159.64 $0.23 542 $0.29 1,504 $0.11 372 $0.11
Grand Total 1,130,426 10,039 0.89% $3,200.17 $0.32 7,448 $0.43 26,604 $0.12 13,846 $0.11
e, VisitNH - New Hampshire & X ~
. VisitNH - New Hampshire & X E "7 Sponsored - ¢ ¢

* Sponsored - &
Feel the rush! NH's 100+ waterfalls are flowing.

« The Core Market received all advertising support for Spring. 5’;‘?5222522!:'22‘0‘1?3."3%332’3?2323521 ome see orvonse

« The top-performing regions in descending order are Massachusetts, New
Hampshire, Rhode Island and Maine

 The audience YoY reacted positively with the Spring Ads, showing excitement for the
warmer weather.
 We received 83 comments, 1,935 post shares and 312 post saves.

« Of the two in-feed static ads, the "Spring Waterfalls™ creative was the top performer,
generating 688K impressions, 8.2K post engagements and 4.5K landing page views.

visitnh.gov visitnh.gov
Get a Taste of Springtime Learn more It's Waterfall Season! Learn more
Dining VisitNH.gov
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<o  VisitNH - New Hampshire X p
L ]

s e
Sponsored -

Make your plan for the long weekend of the

PA I D S O C I A I_ - S O L A R E C L I P S E century! Visit NH for the Great North American

Solar Eclipse on April 8th.

Facebook/Instagram
GREAT NORTH AMERICAN SOLAR
: : : Landing : '
Campaign Link Clicks CTR CPC : CPLV Engagements CPE Video Views CPV I PS E
Page Views

Video In-Feed 1,178,546 14,555 1.23% $3,249.71 $0.22 10,260 $0.32 170,668 $0.02 154,142 $0.02
Reel 503,465 2,556 0.51%  $1,750.00 $0.68 1,514 $1.16 43,333 $0.04 39,906 $0.04 A A e
Story 394,577 2,547 0.65% $1,749.97 $0.69 1,163 $1.50 22,231 $0.08 19,678 $0.09
Grand Total 2,076,588 19,658 0.95% $6,749.68 $0.34 12,937 $0.52 236,232 $0.03 213,726 $0.11
: : ' Landing ' :
Page Views
Adventure Seekers 466,669 4,234 0.91% $1,542.01 $0.36 2,599 $0.59 48,288 $0.03 43,589 $0.04
Childless Millenials 1,195,844 10,753 0.90% $3,932.59 $0.37 7,083 $0.56 135,989 $0.03 123,511 $0.03 gz‘;::‘g;"‘;pse i Learn more
Millennial/Gen X Moms 392,376 4,392 1.12% $1,175.44 $0.27 3,050 $0.39 48,879 $0.02 43,931 $0.03 VisitNH.gov
Website Retarget/Current Fans 21,699 279 1.29% $99.64 $0.36 205 $0.49 3,076 $0.05 2,695 $0.04
Grand Total 2,076,588 19,658 0.95% $6,749.68 $0.34 12,937 $0.52 236,232 $0.03 213,726 $0.11
Reels THE ©
GREAT NORTH AMERICAN SOLAR
 The ads resonated especially with the Childless Millennial audience but had a very IPSE
positive reaction across all audiences.
 The ads collected over 80 comments, 2,000 post reactions and 637 post shares. U EO s OBl
« Women were responsible for 60% of all traffic to the website, with 45-54-year-olds e T

the most interested, followed closely by the 35-44.
* The top-performing region in all metrics was Quebec, followed by Massachusetts, New

Hampshire, Rhode Island and Maine.
QO

@ visitnh &

Solar Eclipse in NH

<« Sponsored J3 Original audio
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— _jkrow &
AShamaluevMusic * Winter

= _jkrow # Something | wish | knew sooner was how magical
New Hampshire is in the winter.

(= Send this to someone who needs to know!)

Me explaining that northern New ' Being only a few hours from Upstate New York, | always knew
Hampshire in the winter is . S how stunning and popular NH was in the fall. But recently, we
New England’s best kept secret got to experience this gorgeous state in an entirely new
., o ' season with @VisitNH.

Turns out, winter in New Hampshire is nothing short of a
wonderland full of frosty mountains, snowy valleys, crisp air,
tranquil forests, frozen waterfalls and cozy historic inns.

INFLUENCERS

truly magical getaway destination.

‘& history dating back to the carly

In this corner of New England, winter makes New Hampshire a /j" :
%’ New Hampshire has a rich dog
Ny H

0L -
Here's exactly how you can spend an adventurous 3 days : j‘ Adser sesing e usch tie doga eajoy i, Iy

{ I definitely think this is one of the best

exploring the White Mountains and Great North Woods in New ) (BSR chings to doin NH in the winter
Hampshire: @) ; S R

Jacqueline Krawiecki
@ jkrow

ITINERARY:

Day 1:

« Grab lunch at Littleton Freehouse and Taproom in Littleton,
NH

- Browse local art at the craft galleries in town

8 v
V T PENI v = x5
) ¥ e 4
' Q m Me explaining that northern New & &

Hampshire in the winter is
% Liked by maximuspmp and 397 others g New England's best kept secret
February 12

Jackie created a 3-day itinerary of winter activities for NH visitors.
Activities ranged from dogsledding to mountain hikes.

@ Add a comment...

Wi  < ‘.;.;'(‘ ‘
{ ¢ ' ‘ _jkrow &
! ! Music Factory « Mary On A Cross (Speed Up) (Remix)

In relation with Jackie posting, the VisitNH Instagram account Sl N
gained 43 followers. i B LU | T B e e

because | had no idea it was such a fun winter destination.

We all know how popular NH is in the fall, but have you / _
thought about visiting in the winter? L1 | knew sooner, was how

She delivered 2 reels and 4 story sets, with 33 story slides total, : g o s

Recently we got to road trip The White Mountains and Great B JAehamaltiavMusic <Winter & visitnh

. - - . " R N : 7":\ R d orth Woods region of New Hampshire with @visitn
along with 12 images (2 images were AV) and a blog titled "The LA R R A L Nt ifioodsreglion of NewSampstiteifhgidsisk
' : ' SRR | il ~ Here are some things you need to know about when you plan

Best Things to do in New Hampshire's White Mountains and Great e L. S g o
North Woods in the Winter" on www.theadventuresatlas.com. TN T R e  omororsans acaonton comte o e resoses it 0 dogs

a second chance)

i | Make a reservation for fine dining at The Wentworth

Her fIrSt reel had a.n engagement rate Of 5-42% and reaChed Over ‘ K\ \ € Explore frozen waterfalls (Diana's Baths or Beaver Brook
. . Falls [easy] or Cloudland Falls [moderate]
11.4K accounts. Both reels had nearly 28K impressions/plays.

@ Stop at Alpine Garden Winery for wine or cider tasting
lave'been

inthe N Take the Mount Washington Snow Coach to the (almost)
top of Mount Washington to get alpine summit views - no

The @VisitNH tag was visited 55 times via Jackie’s Instagram idng equired
stories. ©Qv

m Liked by travelingmainers and others
February 16

@ Add a comment...
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https://theadventuresatlas.com/things-to-do-new-hampshire-winter/

travelingmainers
and
visitmonadnocknh

Paid partnership with visitnh
andreashauschild_ « Original audio

travelingmainers Get Ready For An Amazing Day Trip To The
@visitmonadnocknh Region Of New Hampshire!!

Here Is Our Itinerary For A Fun Getaway:
Save 4

INFLUENCERS

Elizabeth Clark

@travelingmainers

« First Stop On Our Trip: Gilsum Stone Arch Bridge in Gilsum
This is a spectacular feet of engineering and an absolutely
breathtaking roadside stop!

- Next: Take a drive through Chesterfield and check out the
beautiful historical buildings

- Warm up with cocoa and grab some sweets at LA Burdick
@burdickchocolate in Walpole

- Head to Swanzey to see 4 covered bridges: nzo._ °f’ F-Vajzer d'in. & 2people @,
« You find them all on Google maps: Slate Bridge, . h
Cresson(Saywers Crossing) Bridge, Denman Bridge, And ¢y p‘fafm{:« oot SR
Carlton Bridge

Beu 4

{:Su ".‘.7 ARG

View insights

QY | MAPLE STATION

— MARKET— (2= ,f.'? 7

Ellzabeth and her hUSband took tWO Weekend trlpS to NH thIS Wlnter lv ‘ ‘ | S:ial:z:rl;yzzentropictruthandothers ; GlﬁleelilLocalGoods‘ i i
In January and February. They delivered 4 reels in total, with an AV SRS N @ © oeconmen. T 407 5
carousel in-feed post, focused on scenic winter hikes and local eats. ’ A ——

travelingmainers

Paid partnership with visitnh
marianneemusic + Original audio

In relation with The Traveling Mainers posting, the VisitNH Instagram ; B
account gained 64 followers. 4 G AR LN © oo oo s i croco

Out Some Amazing Trails!

These Are 4 Easy Ones That You Can Hike In 1 Day:
Save (4

The January reels reached over 30K accounts and had 43K plays. : B oo

» Location: 1823 NH-9, Chesterfield
- Parking: Yes

» Dogs: Yes

- Trail Length: .7 miles

The February reels reached over 46.4K accounts and over 67K "‘ d oicuy: ey
playS_ ‘ N-,‘_, \ "'\; 5 g .’. "” % = 2: Madgme Sherri Castle And Forest:

- Location: West Chesterfield, the trail head is at the end of a
long road that can be icy in the winter

- Parking: Yes

» Dogs: Yes

The Traveling Mainers posted 17 total stories over the course of their - SN e
2 trips. ED. : | |

|
View insights
| ﬂ travelmgmamers and visitnh
Paid partnership with vlsimh

o PlanningA Trip To The @w;ﬁtmohadnocknh
2| o Q a 9 Liked by ariellezlotnick and 1,508 0thers g
X

1 noahrinker - Save My Soul = & 2 people . @

. ’ Liked by morgandreasse and others
4 January 19

‘ @ Add a comment... CONFIDENTIAL
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Objectives and
Strategles

In partnership with Ski NH, Visit
NH ran a campaign to generate
awareness and drive
consideration for skiing in

New Hampshire.

Objectives

« Reinforce Ski NH messaging and display a cohesive representation of the variety of
resorts to explore.

* Drive traffic to Ski NH website to learn more or purchase tickets.

Strategies
« Target W25-54 Millennial and Gen X Moms; Childless Millennials, Gen Z and Gen X;
and Adventure seekers, primarily M25-45
* For digital targeting, add on interests in the outdoors, travel and a desire to
unplug/get away from busy lives to create family memories.
« Geography was focused within Core and Opportunity markets
 New Hampshire
* RI counties of Providence, Kent and Washington
 MA counties of Worcester, Middlesex, Essex, Suffolk, Norfolk, Bristol and
Plymouth
 ME counties of York, Oxford and Cumberland
« CT and NY were included in SEM ONLY

Total Net Budget
« $60,000

Media Mix
« Used a combination of Paid Search, Paid Social and Digital Display with Outside and
On the Snow

CONFIDENTIAL



SKI NH FY24 FLOWCHART

BEA
SkiNH Campaign FY24 Media Plan
Media Ch |
anng Movembaer December January February March April Total Spots/impressions
Monday Calendar Dates 30 6 13 20 27 4 11 18 25 1 8 15 22 29 5 12 19 26 £ 11 18 25 1 8 15 22
DISPLAY
SkiNH: Outside Magazine 1/8/24-3/15/24 609,023
SKiNH: OnTheSnow 1/8/24-3/15/25 1,276,190

SOCIAL
Facebook 1/8/24-315/24 2,766,667

SEM

GYK - SkiNH 12/18/23-1/31/24 200,000

SkiNH 2/1/24 - 3115/24 NI
4,851,880

TOTAL IMPRESSIONS
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DISPLAY — SKI NH

On the Snow and QOutside

Campaign Impressions Link Clicks
On The Snow High Impact Display 489,968 2,010 0.41% $15,000.00 $7.46
On the Snow Big Snow Alerts 1,229,939 9,453 0.77% $5,000.00 $0.53
Grand Total On the Snow 1,719,907 11,463 0.67% $20,000.00 $1.74
Outside :30s Video 97,116 210 0.22% $7,884.71 $37.55
Outside Display 266,063 263 0.09% $0.00 $0.00
Grand Total Outside: 363,179 473 0.13% $7,884.71 $16.67

On the Snow

« Custom content was produced as a Spotlight article and Big Snow Alert.

« High impact display
 0.41% CTR was below OTS benchmarks of 0.61% (Targeted)
* Received 2.9% AV impressions

 Engagement rate was 0.67%, skewing above average for OTS’s
benchmark

« Recommendation: Introduce a CTA in the headline on high impact display
units and retarget spotlight page visitors with other ads.

« Total Net Spend: $20,000

QOutside

« High impact display, in-stream video units on Outside TV and ROS display
« Skywalker unit had the highest engagement with a 0.34% CTR

* Inline video outperformed the 0.14% CTR benchmark with a 0.22% CTR

« Total Net Spend: $7,884.71

THE MOUNTAINS ARE CALLING

% i ¥ ,.'w'

» =
Bradford Ski Area Snow Report
iy . e ..

THE MOUNTAINS
ARE CALLING  ['sxin LA

— ) o
é\ 4y 0 - -

Snow in Colorado
Snowpack levels across Colorado are curren

normal. Colorado's annual aver:
08" The table below shows thy

sart off the New ¥ i . h n New Hampshin

Outside

A MESSAGE FROM OUR BRAND PARTNER

2% =
————. 3
SKI NH New Hampshire ‘ SKi VISIT NH New Hampshire
LIVE FREE LIVE FREE

Head to NH to hit the slopes Fun at every altitude

Head to the heart of New England for every type

P omathing
ski) for yourself wi
Ski NH Visit NH

Unsubscribe Unsubscrbe

POWERED EY m POWRRED BY Qm

Learn to Ski and Ride at New Hampshire
Resorts

& Newsroom Featured Trave Learn to S| and Ride ot New Hompshire Resorts

January 29, 2024 | OnTheSnow Staff Recent Posts

Sponsored by Ski New Hampshire

ki areas across New Hampshire offer great private and group lessons for skiers and riders of all abilities. You'l want to
factor in your budget, skill level, and as type of lesson The benefit of group
s in the class. Private and semi-private lessons

learning to ski o ride for the first time.
ut These smaller group lessons last for

THE MOUNTAINS
ARE CALLING

SKI NH

4NH

passholder, look Into disc
s, which i

Outside

AMESSAGE FROM OUR BRAND PARTNER and skiing, and spiit up by age. There are three to
of six kids, tallored

nnnnnn d between 6-12, while they

POWERED BY m
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SEM

Google
| m | Ciks | CIR___ Co _ CPC_

Ski NH

Grand Total

48,677
48,677

9,273
9,273

19.05%
19.05%

$9,930.91
$9,930.91

$1.07
$1.07

The Ski NH Paid Search campaign ran 12/18-1/31 and delivered

48K impressions and 9.2K clicks.

YoY, the budget increased from $5K to $10K which resulted in 240

more clicks. CPC increased by $0.52, but the CTR improved

significantly by 9%.
The Ski New Hampshire and Ski NH keywords combined for 63%

of clicks.

Overall, the campaigns had a 14% impression share which ranked
above competitors Airbnb (<10%) and Vrbo (<10%), bidding on the

same terms.

Core significantly outperformed Opportunity with a more efficient
$1.05 CPC, generating 3.8K more clicks.
Clicks were 56% Male, but clicks were even among all age groups
though A45-64 delivered the most clicks.

GYK

Keyword

"ski new hampshire"

Clicks

19.23%

"ski nh"

20.79%

"nh ski resorts"

12.23%

"new hampshire ski resorts”

20.33%

"where to ski in new hampshire"

11.24%

"ski resorts in new hampshire"

15.18%

"new hampshire skiing"

18.68%

"skiing in new hampshire"

18.55%

"ski resorts new hampshire"

16.91%

"nh skiing"

16.18%

"best skiing in nh"

14.71%

"skiing nh"

14.03%

"new hampshire ski"

16.36%

"ski report new hampshire"

34.64%

"best ski resorts in new
hampshire"

10.74%

"nh ski report”

53.31%

Grand Total

19.56%
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visitnh &
Sponsored

PAID SOCIAL - SKI NH

Facebook/lnstag ram

L Campson [ inprssons Lk Sloks [ CTR___Spond__CPC __Engegenenis__GPE | Viceo Views LGPV _

Static In-Feed 1,213,585 5,863 0.48% 53,999 96 $0.68 6,778 $0.59
Story 568,592 4,989 0.88% 53,499.94 $0.70 39,625 $0.09 34,535 $ﬂ.1 0
Video In-Feed 879177 7.085 0.81% 53,999.70 $0.56 223,660 50.02 21,610 $0.02
Grand Total 2,661,354 17,937 0.67% $11,499.60 $0.64 270,063 $0.04 56,240 $0.11
ink Gicks
Childless Millenials 2,303,732 15,904 0.69% $10,088.55 $0.70 256,430 £0.04 239,445 $0.04
Millennial/Gen X Moms 326,415 1,840 0.56% $1,283.32 $0.11 11,765 $0.11 9 676 $0.13
Website Retarget/Current Fans 31,207 193 0.62% $127.73 $0.66 1,868 $0.07 1,611 $0.08 < LEARN MORE

Grand Total 2,661,354 17,937 0.67% $11,499.60 $0.64 270,063 $0.04 250,732 $0.11

e o . VisitNH - New Hampshire & .

i \s,;:?:?otied New Hampshire @ )4 : - Y ;zl:sore(j ew Hampshire X :

. . . . NH sk blast f bottom. Big skii t a short tri 'NHh
+ The Ski NH ads were live January 22—March 15, targeting the Core audience. ol emmsiios: i ot ot soll mons v Flat i s

to explore and aprés to enjoy. get tickets online today.

« Ads resonated heavily with the Childless Millennial Audience.

* The “Ski NH :30s In-feed Video” was the top-performing creative for the whole Ski ??.‘.?
NH paid social campaign.
« The top-performing region in all metrics was Massachusetts, followed by New HL
Hampshire, Rhode Island and Maine. B U
« The Apres Ski and Spring Skiing Ads were swapped in March 1-March 15, and | ¥ X
gathered 303K impressions, 2,500 link clicks with a healthy CTR of 0.82%. . ——
« Of the two, the Spring Skiing Static ad was the top-performer, bringing in 72% Plan Your NH Ski Trip Loam ore Long Runs Are Closer Learn more

Today Than You Think

of the Spring engagements.
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ORGANIC SOCIAL

Takeaways

Facebook Instagram Pinterest
Followers 427K 145K 36.3K 3.9K
Engagements 342K 197K 3.3K 6.65K
Impressions 21.7M 8.4M 93K 161K

 On Facebook, Women 45-54 are the most engaged audience group.
* Top cities in terms of reach are Montreal, Quebec and Boston.
« Compared to Winter 2023, engagements decreased by 80%, while the overall impressions grew by 8.5%. Weather could have been a key factor in the decline.
« Facebook gained over 3K followers during the winter campaign, which is 2K less followers than the Winter FY23 campaign
 On Instagram, Women 35-44 are the most engaged audience group.
« Top cities in terms of reach are Manchester, NH; New York, NY and Nashua, NH.
« Compared to Winter 2023, engagements decreased by 10%, while the overall impressions grew by 53%.
« |nstagram gained 3K followers during the Winter Campaign, which is 2K less followers than the Winter FY23 camppaign.
« On X (Twitter), both Men and Women 35-44 are the most engaged audience group.
« X gained 250 followers during the Winter Campaign.
 On Pinterest, Women 25-34 are the most engaged audience group.
« Pinterest gained 17 followers during the Winter Campaign.

CONFIDENTIAL




ORGANIC SOCIAL: UGC

Top Posts by Platform

X (TWITTER)
INSTAGRAM FACEBOOK

... Visit New Hampshire
= Visitnh @ = @VisitNH

Kancamagus Highway . VIiSitNH - New Hampshire @

February 28 - @ Thankful for beautiful NH today. Happy Thanksgiving to the 603
#DiscoverYourNew PC: @stoddard|

Mew iaxgebis

Glow over Chocorua #DiscoverYourNew PC: @galsteinberg

— = ——

View insights
© QY N

@)PD Liked by aubreycraighome and 3,982 others
visitnh Glitter sky #DiscoverYourNew PC:

A a @ & O

2:16 PM - Nov 23, 2023 - 5,182 Views

Total Engagements 4,470 Total Engagements 2,955 Total Engagements 205
Likes 3,083 Reactions 1,793 Likes 152
Comments 18 Comments 127 Replies 3
Shares 347 Shares 194 Reposts 16
Saves 122 Other Post Links 841 Other Post Links 34
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VISITNH
< Posts

_=_ Visitnh @
VisitNH - New Hampshire

ORGANIC SOCIAL:
POST HIGHLIGHT

Facebook/Instagram Solar Eclipse

Posted by Sprout Socia

Apr9 -

Solar Eclipse in the 603! Where did you view the
once in a lifetime event from? @ ... See more

 New Hampshire witnessed the Solar Eclipse in totality on April 8,
2024. This was featured on organic social channels using UGC
posts to engage followers & feature this once-in-a-lifetime event. ®eQvVv - N

";‘ A Liked by morgandreasse and 1,161 others

visitnh Couldn't get enough of this historical eclipse.
Did you view totality? #LiveFreeNH PC: @freddybloy

* The first Eclipse post on Instagram, posted April 9, received @goranishers @mnawn ,
2,651 total post interactions, with 72 profile visits and 2 page | oy Posts
follows.

+ The second Eclipse post on Instagram, posted April 18, received s

OO0 204 26 comments 22 shares

1,247 post interactions, with 54 profile visits and 4 page follows.
« While overall engagements were average for the Instagram
page, the number of comments left on the post were above
average for the Winter Campaign.

[ﬁ) Like Q Comment @ Send £ Share

&4~ ¥ Liked by cristinajcummings and 2,429 others

visitnh Solar Eclipse in the 603! Where did you view
the once in a lifetime event from? @

-
@ddipirro.photography
@jproberts
@thetrendylensman
@antonpugphoto
@ang_sweet23
@caden_small_

View all 42 comments
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Emall Performance

//”“'»
Connect with VisitNH

New Hampshire 00 Q0

V'E FREE

We distributed three emails to subscribers.

 11/17 email: “New Hampshire's Holiday Getaway Guide £~
e 6.88% CTOR

« 12/15 email: “Cool Adventures and Tasty Ways to Warm Up in
NH % &3
« 5.50% CTOR

SKI SEASON IS HERE!

It's the most wonderful time of the year- ski season has arrived! Most New Hampshire ski

areas are now open for business with plenty of terrain to get out and explore. Be sure to

o 3/16 emall ||20+ Wa.)/S tO EnJOy a SnOW Day In NH *" check our trail report page to find out what's open and to view real time conditions before
e 5.80% CTOR 12/15/23 deploy

 The emails contributed 3,474 sessions to site volume.
« Top pages viewed from emalil were the Homepage, Solar

eclipse page/events, 5 Odd Museums in NH blog, Holiday
Light events blog and Wild NH Hikes blog.

/”“"»
2 Connect with VisitNH
New Hampshire

SHOP LOCAL THIS HOLIDAY SEASON

Take a break from Black Friday crowds and online browsing to shop local this holiday
season. Stroll our quaint downtowns for one-of-a-kind gifts, pop into an old-fashioned

general store for quirky stocking stuffers or visit the outlets for amazing deals. No matter

11/17/23 deploy

/1" “‘"
Connect with VisitNH

New Hampshire 00 Q0

LIVE FREE

6 WAYS TO WIN WINTER WITH KIDS

Are you ready to conquer the chilly season with kids? From tubing to ice-skating to fat
biking, skiing, dog sledding and more, this lineup of winter activities is kid AND parent

approved for maximum fun this winter.

1/16/24 deploy
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/”“"»
Connect with VisitNH

New Hampshire 00 00

1 1 1 " "{2‘"")&“ Connect with VisitNH
We distributed three emails to subscribers. N Hampie g

11/17 email: “New Hampshire's Holiday Getaway Guide

LA [

* 6.88% CTOR

SHOP LOCAL THIS HOLIDAY SEASON

Take a break from Black Friday crowds and online browsing to shop local this holiday
season. Stroll our quaint downtowns for one-of-a-kind gifts, pop into an old-fashioned

general store for quirky stocking stuffers or visit the outlets for amazing deals. No matter

11/17/23 deploy

12/15 email: “Cool Adventures and Tasty Ways to Warm Up
inNH % &~ e SR
« 5.50% CTOR AR

SKI SEASON IS HERE!
It's the most wonderful time of the year- ski season has arrived! Most New Hampshire ski Connect with VisitNH

3/16 e m al I "20+ WayS tO E nJ Oy a S n OW Da.y I n N H * . areas are now open for business with plenty of terrain to get out and explore. Be sure to New Hampshire o o @ O

\/ F
check our trail report page to find out what's open and to view real time conditions before LIVE REE

« 580% CTOR 12/15/23 deploy

The emaills contributed 3,474 sessions to site volume.

Top pages viewed from email were the Homepage, Solar
eclipse page/events, 5 Odd Museums in NH blog, Holiday
Light events blog and Wild NH Hikes blog.

6 WAYS TO WIN WINTER WITH KIDS

Are you ready to conquer the chilly season with kids? From tubing to ice-skating to fat
biking, skiing, dog sledding and more, this lineup of winter activities is kid AND parent

approved for maximum fun this winter.

1/16/24 deploy

CTOR - Click Through Open Rate
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Top Placements:

Boston.com

Country Living

TIME FRAME: NOVEMBER 1, 2023-MARCH 31, 2024

TOTAL REACH: 52,061,784
TOTAL MEDIA VALUE: $97,718

MEDIA COVERAGE:

* NOVEMBER 2023: EXPLORE: ENJOY FUN WINTER ACTIVITIES ON A

BUDGET AT THIS EAST COAST DESTINATION (WHITE MOUNTAINS)

* Online impressions: 1,406,290
» Media value: $2,600

- DECEMBER 2023: FODOR’S TRAVEL: THE 12 COZIEST FROZEN LAKE

TOWNS IN NORTH AMERICA (LAKES)
* Online impressions: 1,794,292

» Media value: $3,400

[ s

Enjoy Fun Winter Activities On A Budget
At This East Coast Destination

For a real hidden gem, head to Waterville Valley, New Hampshire. Surrounded by the dramatic
peaks of the snowcapped White Mountains — visible from just about anywhere in town, this small
New England town is the epitome of a winter wonderland. Ideal if you're looking for a quiet respite,
there's only one road in and out of Waterville Valley, guaranteeing privacy and seclusion perfect for
those truly looking to get away from it all.

A real-life winter wonderland

T Wk
- -

(GeralclelCantayCetivlimages]

Perfect for fans of winter, Waterville Valley is even better for anyone looking for a family-friendly
getaway. Town Square is filled with sparkling lights for you and your young ones to experience.
And, if bright shimmery lights really spark joy, consider staying at The Snowy Owl Inn, Town
Square Condos, Silver Fox Inn, or Snowstar Inn; these accommodations are known to go above
and beyond when it comes to festive decor.

Waterville Valley, New Hampshire is an especially sought-after destination for avid skiers. The town
was popularized as a tourist destination after two-time Olympian skier Tom Corcoran purchased
the Waterville Inn, transforming Waterville Valley into a designated ski getaway. Skiing is so
prominent here that Waterville Valley Resort is in fact the birthplace of Freestyle Skiing. The resort
even hosted the first National Open Championships of Freestyle Skiing, in addition to the first Hot
Dog Competition: National Championships of Exhibition Skiing.

FodorsTravel

The 12 Coziest Frozen Lake Towns in.N

| America

The perfect places to escape for a snuggly winter getaway.

America’s favorite lakeside destinations don’t completely shut down when the winter weather

+ JANUARY 2024: COUNTRY LIVING: DISCOVER UNEXPECTEDLY EPIC SKIING i

places to hibernate or plan an adventurous escape. These snow-speckled spots across the

IN THESE 6 US STATES (SEACOAST)
* Online impressions: 17,135,226

= Media value: $32,200

« JANUARY 2024: BOSTON.COM: A SKI-THROUGH LIGHTHOUSE JUST

OPENED IN NEW HAMPSHIRE (DARTMOUTH-LAKE SUNAPEE)

* Online impressions: 2,781,545
= Media value: $5,200

U.S. are usually associated with being popular summer getaways but are fun and fully
operational in the winter. From larger cities like Minneapolis and Madison to mountain towns
like Mammoth Lakes and Frisco, here are a dozen destinations (in no particular order) to plan
a snug winter holiday away.

10 OF 12

Wolfeboro

WHERE: New Hampshire

Wolfeboro, New Hampshire, known for its lovely waterfront with breathtaking views, sits on
the eastern shore of Lake Winnipesaukee. It's often called the “Oldest Summer Resort in
America” since it feels like a classic New England getaway. In the winter, visitors can check
out Abenaki Ski Area, the nation's oldest community-run ski area, which offers downhill skiing
and nighttime LED lighting for night skiing. Check out one of the local snowmobile trails, or
stay inside and get cozy while sipping craft cocktails made with ingredients sourced from

local farms and growers at Wolfe's Tavern. Stroll around downtown and stop into one of the

historic property built in 1812 that blends the town'’s rich history with comfortable and modern

« MARCH 2024: TRAVEL MARKET REPORT: A TOTAL ECLIPSE OF THE SUN— s i i
AND A GALAXY OF ANTICIPATED TRAVEL ISSUES (GREAT NORTH WOODS)

* Online impressions: 59,740
» Media value: $112.00

amenities.

CountryLiving

Discover Unexpectedly Epic
Skiing In These 6 US States

Take the road less traveled on your next ski trip.

4

New Hampshire

New Hampshire boasts a remarkable skiing scene that goes unappreciated despite its mountainous terrain. This
small state houses a staggering 28 ski resorts! The accessibility of these resorts from various points along the East
Coast adds to their allure, making New Hampshire an enticing destination for those seeking a world-class skiing
experience without cross-country flights.

Resorts are creating unique offerings such as the Loon Mountain Resort. The property recently unveiled an
impressive addition—a new 2,190 vertical drop, making it the longest in the state. This expansion enhances the
resort's reputation as a premier destination for avid skiers seeking thrilling descents and tough terrain. Meanwhile,
Mount Sunapee has taken a unique approach with the introduction of a ski-through lighthouse, adding a touch of
novelty to the experience and further solidifying New Hampshire's commitment to innovation in winter sports.

BOSTON =]

opened in New Hampshire

It is billed as New Hampshire's only ski-through
lighthouse.

The ski through lighthouse at Mount Sunapee in N.H. Mount Sunapee

Inspired by the lighthouses on nearby Lake Sunapee, the black and white structure
on South Peak was installed in celebration of the ski area’s 75th anniversary
and is billed as New Hampshire’s only ski-through lighthouse.

Mount Sunapee in Newbury first opened on Dec. 26, 1948 with three trails, two
rope tows, the 3,300-foot North Peak single chair, and North Peak Lodge.
Today, the mountain, with an elevation of 2,743 feet, has 233 skiable acres, 67
trails, eight lifts, and four terrain parks.

“I'm so grateful to our team, who continue to work hard to provide a great
experience for our guests,” said Peter Disch, general manager of Mount
Sunapee, in a statement. “There is something special about Mount Sunapee
and how it transcends skiing and riding, and I am honored to be celebrating
Mount Sunapee’s diamond anniversary this year and putting into place the ski-
through lighthouse that was inspired by the iconic lighthouses on Lake
Sunapee.”
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https://www.explore.com/1452510/enjoy-fun-winter-activities-on-budget-waterville-valley-new-hampshire/
https://www.explore.com/1452510/enjoy-fun-winter-activities-on-budget-waterville-valley-new-hampshire/
https://www.fodors.com/news/photos/great-winter-vacation-ideas-in-the-us-and-canada
https://www.fodors.com/news/photos/great-winter-vacation-ideas-in-the-us-and-canada
https://www.countryliving.com/life/travel/g46104535/best-skiing-in-the-usa/
https://www.countryliving.com/life/travel/g46104535/best-skiing-in-the-usa/
https://www.boston.com/travel/travel/2024/01/11/a-ski-through-lighthouse-just-opened-in-new-hampshire/
https://www.boston.com/travel/travel/2024/01/11/a-ski-through-lighthouse-just-opened-in-new-hampshire/
https://www.travelmarketreport.com/Destinations/articles/A-Total-Eclipse-of-the-Sunand-a-Galaxy-of-Anticipated-Travel-Issues
https://www.travelmarketreport.com/Destinations/articles/A-Total-Eclipse-of-the-Sunand-a-Galaxy-of-Anticipated-Travel-Issues

TOTAL REACH FROM PAID CAMPAIGN: 4.5 MILLION
TOTAL MEDIA VALUE: $108,000

L'Etatdu New Hm\osmeesl un
qui

LE JOURNAL DE MONTREAL @ SAMEDI Il MAI 2024

prgrp T APTETRINY Lo A Lil "
o TR Y

7‘;. "‘-

Le pont couvert de Comish-Windsor, fun des plus longs ponts en son gmve
relie I'itat du New Hampshire a celul du Vermont. 33 ¥

Explorer de magnifiques routes, foréts

offre une foule dxehmlsda plein
air, de détente, de culture, d"histoire
et de gastronomie de premier

plan, Durant les beaux jours, il est
LA destination parfaite pour une
escapade compléte et réussie.

ou gnes & moto,  vélo ou 4 pled,
glisser sur 'eau en canot, en kayak o
en bateau pneumatique pour une sortie
enrafting. .. Futre de la tyrolienne,
dormir en ping organisé ou & la
belie étotle ne sont x\u\m minoe apercu
de toutes Jes possibilites offertes dans

nature resplendissante sauront titiler
s sons dos potits comme dos grands,
que N'on solt seul, en couple, entre amis
ou en famille. Les routes panoramigques
se complent d'ailleurs par dizamnes,
pour le plalsir des automobilistes, des
motocyclistes et des caravaniers, ainst
que leurs passagers.

MAJOR INITIATIVES:
 Qutdoor Adventure Show Media Meet in Montreal
 Mediain attendance:
 Gary Lawrence, Profession Voyages
 Charles-Edouard Carrier — Le Devoir & La Presse
« Manon Lapiere | Youtuber X Influencer Media Trip

* Charles-Edouard Carrier | Le Devoir Press Trip | Article
scheduled in June

« Simon Diotte | Gio Plein Air Press Trip | Article scheduled
In June

Top Placements:
Le Journal De Montreal (Paid Campaign)
*Coupe De Pouce (Paid Campaign)

cot Etat Des exemples? La route 112 (The
LE JOURNAL DE MONTREAL Kancomagus Highway) est conskiéree
o collabora tion avec UNE NATURE INVITANTE comme 'ine des pius belles du Nord-Est
/,’ - Pour des lotsirs plus doux, le golf, la américain, et la route 3, a Pittsburgh, est
LI N péche et juste I'observation dune surnommeée I's allée des orignaux », pour

New Hampshire
E FREE

Situe a1 omeur oo & Nouvelle.
Angleterre, le New Hampshire se trouve
 moins de quatre heures de Montréal

et 1 quelque cing heures de Québec, par
16 voles rapldes. Cet Ftat saura v
Inspirer 4 tout o MR alors qul vibre @
pleins poumnons selon sa célebre devise
vivre libre (Live Free)!

Pour los forvents de plotn alr, 1l est
synonyme de petit paradis. La prouve?
LEtat ne compte pas mowns de 48 sommets
de plus de 1 200 métres (4 000 pleds)
d'altitude, dont Je trés réputd mont
Washington. On peut parcourtr des
miliiers de kflomotres en sentiers de
randounée, comme ceux dans la superte
qu’ nutionale des montagnes Blanches
1 du plus beau trongon du sentier
dos Appalaches.

Les routes panoramiques offrent un splendide spectacie
pour les yeux, en particulier A I'automne.

SAVIEZ-VOUS QUE...

L'Etat duNew Hampshire compte
plusieur

® Lo pont couvert de Comish-
Windsor est le plus long aux
Etats-Unis.

® Le bloc eratique de Madison est

25 metres (83 pleds) de longueur.
® Le plus long comptol & bonbons
(Chutters; trois emplacements),
|a plus grande arcade (Funspot,
Lo:mh) ot o plus. hn;bw

Cltheslm)mmsoummm
dans MEtat.

-ummw-mmum

remontent aux années 1850,

® Prés de B5 % du temitoire est
cauvert de foréts, ce qui fait du
NewHampshire le deuxeme Etat
avec le plus d'arbres au pays ||
e dallieurs 93 parcs et
sites historiques.

L'ascension du mont Washington,
A pied ou en voiture,

esti'une des expériences ey
Incontournables a faire [
auNew Hampshire. S

des rafsons évidentes. De nombrease

des villes et des villages pittoresques
comme Portsmouth, Exeter, Keene,
Harrisville, Meredith, Hanover et
Littieton.

Bref, les raisons sont mnombrables
pour plonger 4 fond dans une visite
au New Hampshire. Tout ce dont vous
TOVEZ 8'Y trOUVe POur des Vacances qul
resteront longtemps graveées dans votre
mémotre. Le seul probleme est que
VOUS DE POUrmTez plus vous passer de su
beauto ot de ses attrais!

Cotte page a été produlte

avec Tourlsme New Hampshire,

La tyrolienne est 'une des nombreuses
activités offertes qui plaira aux petits ¥ JF
comme aux grands. v

« Repéres

4 Accés:DeMontréal, prendre

4 J‘ les autoroutes 35et 89.

» De Québec, prendre les
’“‘»- autoroutes 20, 55, 91et 93

SV période: Le New Hampshireest
4 unedestination quatre saisons

'™ quivita fond durant le printemps

etréte.

Rappels : Vous &tes en teritoire
américain. N'oubliez pas votre
passeport et les billets verts
de 'Oncle Sam, blen que la
vaste majorité des commerces
acceptent les cartesde crédit
etcartes bancakescourantes.
Petit pius intéressant : lesachats
se font sans taxes au New
Hampshire, profitez-en pour vous
gAterchez 'un des marchands
aux!

2%

e
Wpam ot New Hampshire présentent
VE FR

sur le
W HAMPSHIRE'

l ku.-.g

ien que les montagnes Blanches,
B ol le mont Washington culmine

1917 m d'altitude, appelient a
Faventure, le plus haut sommet du Nord
est américain et ses voisins ne sont pas
les seuls attraits du New Hampshire. En
a nature se fait particuliérement
invitante, quon se dirige vers les
montagnes ou vers la mer. En plongeant
le regard dans les s placides, on
oublie quon est si proche du Québe
et que la province est 68 fois plm
grande que IEtat dans lequel on se
trouve. Les possibilités semblent infinies!
Le dépaysement ne se mesure pas en
kilometres, mais en potentiel de
découvertes. Er & peine la frontiére
réalise quil est immense.

été,

traversée, on

g2 A

Paradis du shopping hors taxes, le New Hampshire
est le terrain de jeu parfait pour une escapade en solo,
en couple, en famille ou entre amis, @ deux pas de chez
soi. En plus de ses superbes paysages, I'Etat américain
regorge des boutiques pour tous les godts, des restaurants \
en tout genre, des centres de villégiature, des spas et
des charmants villages. Alors, on va ol en premier?

La nolure d'abord héritage maritime, vous donne envie de

les fordts procure un
entiment de liberté, faire

réinventer votre vie prés de ses plages
de sable blanc? Mais pour le moment,

escale dans les villages dis un
peu partout est l'occasion de découvrir
Farchitecture typique de la région. Il
suffit de flaner dans les villages
pittoresques du New Hampshire pour
avoir I'impression de se trouver dans
sceéne de film Hallmark. les
décorations de Noel en moins.

Entre Milford on Sea. Chawton, East
Meon. Beaulieu, Buckler's Hard.
Longparish, Wickham et Buriton. lequel
sera votre coup de cceur? A moins que le
charme de Portsmouth, avec son centre
historique, ses galeries Se$ restas
rants de fruits de mer. ses boutiques et son

lasp €t S¢S promes nous at
tendent. [l y a tant a voir!

Destination shopping

par excellence

Contempler le paysage, on aime, mais
encore plus dans une tenue fraichement
dénichée & perit prix. Avertissement: les
boutiques hors taxes du New Hampshire
risquent de vous faire perdre la notion
du temps (et peut-étre un peu la téte)
11y a bien str celles quion découvre par
hasard, mais les magasineuses averties
auront sans doute déjh en main leur
itinéraire pour i rien manquer.

Accessible en frangais, le site
Magasiner sans taxe est lune des pu.u &
pour vous aider & préparer une r:
dans les entrepdts. Si lon se Iu a
TripAdvisor, Settlers Green, & North
Conway, Merrimack Premium Outlets et
Tanger Outlets Tinton sont a ajouter a
notre programme. En plus des véte
ments, sachez qu'on trouve aussi des
adresses gourmandes. dont 1 boutique
de chocolat Lindt!

Si vous préférez arpenter les rues
principales des villes et des villages.
celles de Littleton, North Conway.,
Lancaster. Bethlechem. Lincoln,
Colebrook. Gorham et North Woodstock
devraient vous aider a faire exploser
votre podométre (& chacun son type de
randonnée, hein?).

Une fois la garde-robe de la marmaille
renouvelée (ou seulement ks votre, méme
si le nombre de sacs kiisse supposer une
famille nombreuse), Fenvie d'un bain de
nature se fait sentir? Ca tombe bien:
Huttopia White Mountains, au bord du
lac lona, se trouve A une vingraine de
minutes de North Conway. Avec ses
tentes tour équipdes, le village propose ke
meilleur du camping sans prise de ére. 1l
est parfois bon de troquer les étoiles des
enseignes des hdtels pour des vraies,

Des spas hors du commun

Les licux pour prendre soin de soi sont
¢galement nombreux. notamment dans
les centres de vilkégiature. A Meredith,
Mill Falls at the Lake est lendroit tout

A la mer comme & la montagne,
on peut se régaler de plots qui
misent sur les saveurs locales au
New Hampshire. Les fruits de mer
trouvent d'alleurs une place de
choix sur les tables de plusieurs
restourants cétiers. On trouve, en
bordure de route, de sympa-
thiques casse-crol(tes et plu-
sieurs adresses haut de gamme.

Parmi les établissements les
plus inusités figure le Cafe
Lafayette Dinner Train, qui ac-
cueille les clients dans des wa-
gons des années 1950 restaurés.
Le convoi quitte la gare de North
Woodstock et longe la vallée de
la riviére Pemi sur une ligne de
chemin de fer historique datant
du début des années 1800, avec
les montagnes Blanches en toile
de fond. Pendant les deux heures
de ce voyage gourmand, les pas-
sagers traversent trois ponts &
chevalets, le temain de golf Jack-
O-Lantern et une ferme d'arbres
de Noél, avant de revenir @ la
gare de départ. Le voyage, qui
compte cing services, est offert
de mai & octobre.

indiqué pour se faire bichonner apreé
une journée de plein air. 1l est possible de
recevoir un soin sur la terrasse du spa
extéricur Cascade, dans le batiment
Church Landing, en écoutant le bruisse

ment des feuilles et le clapotis des vagues.
Le soir aprés une journée de
randonnée (en montagne ou en bou

tiques): le « 2-hour Love, Peace and
Gratitude Rooftop Rituals, qui débute par
un bain de pieds thérapeutique et se
poursuit par un exercice de respiration
et un massage curatif 4 base de beurre de
karité et d'huiles exotiques aromatiques.

A quelques minutes du centre-ville his
torique de North Conwary, Félégant White
Mountain Hotel & Resort trone au milicu
de foréts protégées. En plus des multiples
activités de plein air possibles sur ke site,
le Balance Spa Room propose relaxation
et ressourcement, dont un massage sué-
dois avec huile de CBD.

Le Solstice North Day Spa se trouve
pour sa part dans le cadre pittoresque
du RiverWalk Resort at Loon Mountain,
une destination quatre saisons a
Lincoln/Woodstock. dans les montagnes
Blanches. Le village de ski se transforme
re de paix pour randonneurs dés
des besux jours.

Une chose est certaine, peu importe
Fitinéraire choisi pour explorer le New
Hampshire, le printemps et 1été sont
dexcelients moments pour aller refaire ke
plein dénergic.. et de vétements!

visitnh.gov «
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* The winter advertising continues to generate strong ratings, but there were some year-over-year
declines, which could result from creative featuring pristine snow conditions when the actual
conditions are poor. Ad wear-out could also be contributing to ratings declines, as this campaign has
been running since winter 2020-2021.

* The 2023-2024 winter advertising ultimately influenced New Hampshire winter travel from the U.S.
markets, but not from the Canadian markets. In addition to the poor snowfall, the Canadian markets
had the added challenge of an unfavorable exchange rate.

* The advertising influenced about 64,000 trips resulting in about $83 million in visitor spending and
$6.0 million in tax revenue. Given the media investment of $538,388, the advertising returned $153
In visitor spending and $11 in taxes for each $1 invested.

* The 2023-2024 ROI and tax ROI are the second-lowest of the past five years, above only the
COVID-suppressed winter 2020-2021 results. These results show how vulnerable tourism is to
uncontrollable forces, whether they are pandemics or poor weather or unfavorable exchange
rates.

* The advertising continues to influence more active, longer, better trips. But overall, the poor snow
conditions led to shorter, less active trips with less social sharing than last year.

« Social influencer content is an effective way to generate efficient reach, especially among a
targetable and engaged audience like snow travelers. This content is also well-received, with an
87% positive reaction.

* Winter ad awareness continues to be higher among younger consumers, but DTTD has made
progress in reaching Boomers due in large part to investing more in video advertising.
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OVERALL SUMMARY

IMPRESSIONS cosT CLICKS VIDEO VIEWS CLICK-THROUGH RATE
29.52M $255.22K 324K 6.29M 1.10%
I B R N

3,156,197 0.02% $74,242.46 $115.82 3,148,072
Paid Social 15,425,437 272,874 1.77% $49,196.55 $0.18 879,054
Display 8,208,896 8,607 0.10% $45,005.30 $5.23 871,291
Paid Search 517,581 40,173 7.76% $33,272.13 $0.83 0
oLV 1,009,697 295 0.03% $17,649.57 $59.83 993,316
YouTube 819,137 859 0.10% $14,245.06 $16.58 400,294
Content 8,955 87 0.97% $10,000.00 $114.94
Video 349,239 483 0.14% $8,604.79 $17.82
Email 24,219 187 0.77% $3,000.00 $16.04
Grand Total 29,519,358 324,206 1.10% $255,215.86 $0.79 6,292,027

Note: Ski NH is not included in these numbers.



SUMMARY BY PARTNER

IMPRESSIONS

29.52M

COST

$255.22K

CLICKS

324K

VIDEO VIEWS

6.29M

CLICK-THROUGH RATE

1.10%

gy O Con  CPO e vews

Stack Adapt

Ad Theorent
Facebook Ads
Google Ads
Qutside Magazine
Sightly

Instagram Ads

Google Ads Demand Gen

Google Ads Search Network

Grand Total

3,156,197
7,705,586
13,655,177

426,507
476,836

1,696,469
1,770,260

941,252
91,074

29,519,358

5,440
253,418
39,215
843
1,761
19,456
2,474
958
324,206

0.02%
0.07%
1.86%
9.19%
0.18%
0.10%
1.10%
0.46%
1.05%
1.10%

$74,242.46
$52,889.00
$41,608.76
$32,851.60
$21,604.79
$18,928.74
$7,587.79
$5,082.19
$420.53
$255,215.86

$115.82
$9.72
$0.16
$0.84
$25.63
$10.75
$0.39
$2.05
$0.44
$0.79

3,148,072
993,316
763,107

0

1,271,585
115,947
0
0
6,292,027




YOY WEB TRAFFIC BY MARKET

2024 159,482 150,947 42.00

MA 2023 71,040 68,379 115.00

% Change 124.5% 120.8% -63.5%

2024 126,940 123,688 63.00

Core NH 2023 61,695 58,921 81.00
% Change 105.8% 109.9% -22.2%

2024 12,664 3,489 34.00

ME 2023 8,388 7,784 96.00

% Change 51.0% 9.1% -64.6%

2024 46,781 43,119 18.00

NY 2023 66,485 60,405 83.00

Boost % Change -29.6% -28.6% -78.3%
2024 16,344 15,481 48.00

CT 2023 24,658 22,871 90.00

% Change -33.7% -32.3% -46.7%

2024 37,582 37,553 22.00

Canada CA 2023 37,251 36,477 43.00
% Change 2.9% -48.8%
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TOLL TRAFFIC

Toll Traffic Overview
Paercent change melrics répresent a camparison to the Custom Dates period. Hover to reveal additional informeatian.

View by: [Tota "

Total Traffic a00H

o 300K
=
o

53,519,734 z O
! ! 2

= 100K

A 53% Ok

Mov 1, 23 Decl, 23 Jan 1, 24 Feb 1, 24 har 1, 24 Apr 1, 24 My 1, 24

Toll Traffic by Plaza Breakdown

Percent change melrics represent & camparison to the Custom Dates period. Hover to view additionsal deteails

Hooksett ain | 5,223
Hampton tein | 1,905
gedford v | 7 9. 22
vover [ 33,97
Hampton sice | ¢ <5 .32

rochester (I 255,599
Hooksett Ramp 1381671
oM 2 M Am B 2 M 1 (i 12m 140 1oM 0% & 10% A 205 A 305 A A0% A 50% A ©0%
Tall Traffic Parcent Change
Toll Traffic Percant Change
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TOP POSTS & INSIGHTS
FACEBOOK

= VisitNH - New Hampshire & vee == VisitNH - New Hampshire & vee o P
" January 26 - @ T March 28 - @ e, VisitNH - New Hampshire

: ; y . . “ January 12 - Q
Girl squad trip! Plan a getaway packed full of shopping, spas, and amazing restaurants with Tea for two or more: Check out these NH tea rooms and plan a trip this spring.

your besties. Winter is better when it glistens! Check out these 5 icy NH destinations. | 1

3 ‘t;
*

S : - - e )
A [ LRT I ALY S mn
U ) o 1P il :

VISITNH.GOV VISITNH.GOV

y - ]
VISITNH.GOV

Plan a Getaway with the Girls Visit a NH Tea Room Icy Destinations You Don’t Want to Miss

For all your shopping needs head to New Hampshire where all your purchases are tax-free. ... Home Blog 7 Tea Rooms in New Hampshire 7 Tea Rooms in New Hampshire Afternoon tea i... Winter in NH: time to explore an ice castle, check out an ice carving competition or head to...

J Boost this post to reach up to 610 more people daily if you spend $14. Boost post & Boost this post to reach up to 610 more people daily if you spend $14. Boost post & Boost this post to reach up to 14641 more people daily if you spend $336. Boost post

oo 78 56 comments 18 shares OO You and 285 others 68 comments 73 shares OO You and 342 others 41 comments 57 shares
dY Like (Q Comment > Share il Like (Q Comment £ Share il Like (QQ Comment ©> Share

« The top-performing Winter Posts included planning activities inside like spa weekends, tea rooms, train rides and winter getaways.
« Last winter, the top-performing winter activities were outside, which due to weather this year were less engaged with.

* The top-performing post was the “Getaway with the Girls”, with 6,701 engagements and 2,752 link clicks, followed by “Visit a Tea Room” with
6,088 engagements and 3,523 link clicks and lastly the “Ilcy Destinations You Don’'t Want To Miss, with 5,410 engagements and 2,499 link
clicks.

* YoY, Activity-focused posts performed best, especially around the Holiday season and beginning of Spring, showing that our audience has
continued excitement about warmer weather and holiday activities to do with their loved ones.

 The Visit NH Facebook page received over 21.7 million impressions, 342K engagements and 139K link clicks.
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TOP POSTS & INSIGHTS: INSTAGRAM

Total Engagements 4,471 Total Engagements 3,916 Total Engagements 3,652

Likes 3,983 Likes 3,577 Likes 3,260
Comments 18 Comments 21 Comments 25
Shares 347 Shares 205 Shares 279
Saves 123 Saves 113 Saves 88

« While there wasn’t a specific theme among the top-three performing posts, all posts showcase fresh snowfall, with short captions pointing out
the fresh snow

« Similar to last year, the Instagram account received the majority of engagements in the early Winter months, especially around Holiday
season, with a small peak in February.

« In partnership with the updated organic social strategy, in Spring, captions with a call-to-action (CTA) were added to some captions, to
encourage additional audience engagement.

« Examples of CTA captions included: “Spring pastels in the mountains. What's your favorite spring activity?” or “High tides in Hampton.
Where's your favorite NH beach”?”
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TOP POSTS & INSIGHTS

X (TWITTER)
e \NIISIt |I:\'Iew Hzmpshr:re @VisitNH - ﬁec ;:; t2)023 i d... .. Visit New Hampshire @VisitNH - Mar 26 Visit New Hampshire @VisitNH - Mar 13
ew Hampshire is home to more than reweries, microbreweries, an "™ NH has so much to explore in its museums. Here's where to get started. fii . ‘o thi o
Brevi pabs; checkioute of thecoziest ones: BE BTt I3EBA] P g Maple Weekend is this weekend! Plan to visit a NH sugar shack s

bit.ly/2S8LVoB

[ & \.A
-

nhmapleproducers.com

\

CIIOCORUA

RYI- WIIHKF\

¢ /'\_ 7
Q ~
-' y 2 l- 7 9

y \""s\

i

Sl

Q2 o Q 29 i 1.5K N & ®) 2 Q6 i 595 I/ Q1

05 ” Q 34 it 2K N &
* The top-performing organic content were all inside activity-based posts, including Breweries, Museums, Maple Houses and Winter

Getaways.
« UGC images shared to X were the top-engaged with posts this winter.

« As a similar recommendation from last yeatr, it iIs recommended to share more UGC as much as we share organic articles, to keep
engagements high.

« Over the course of the Winter campaign, X received 93.4K impressions, 3,278 engagements and 333 post link clicks.
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COMPETITOR PERFORMANCE
FACEBOOK

PAGE LIKES (Start) PAGE LIKES (End) GROWTH %
Visit NH 404K 427K 2.7%
Visit ME 170K 177K 4.1%
Visit MA 281K 334K 18.9%
Travel OR 479K 477K -0.42%
Visit CO 782K 782K 0%
Visit CA 1.86M 1.86M 0%

*Visit ME & Visit MA Start Numbers are estimated.
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COMPETITOR PERFORMANCE

INSTAGRAM

FOLLOWERS (Start)

FOLLOWERS (End)

GROWTH %

Visit NH 142K 145K 2.1%
Visit ME 175K 179K 2.3%
Visit MA 135K 148K 9.6%
Travel OR 369K 406K 10%
Visit CO 224K 249K 11.2%
Visit CA 654K 693K 6%
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PAID SEARCH: CORE

TOP KEYWORDS

TOP CLICKED ADS

Keyword
Sponsored Sponsored "visit nh" 13,674 1,583 $779.70 $0.49 11.58%
- = Visitnh.gov
------ e ol www visitnh.govi "snowmobile trails" 8,912 1,345 $805.06 | $0.60 | 15.09%
Visit New Hampshire - Explore NH in Visit New Hampshire - Off-Slope "things to do in winter" 9,426 1,184 | $714.02 | $0.60 | 12.56%
. Winter Activities
the Winter )
. _ _ Visit New Hampshire This Winter, Where There's "skiing" 11,085 1,130 $771.85 $0.68 10.19%
There's Always a New Reason to Visit New Hampshire Something for Everyone, Wherever You Go. Spend A
This Winter Season. lake a Tnp 1o New Hampshire and Day Exploring the 7 Regions of New Hampshire, with "snowmobile new hampshire" 6,075 836 $506.96 | $0.61 | 13.76%
Enjoy the Winter Adventures That Await. Things to Do Everywhere You Go.
"things to do in the snow" 4,976 706 $397.70 $0.56 14.19%
3,021 clicks 2,140 clicks hampshire lod 8,182 586 $476.43 | $0.81 7.16%
"new hampshire lodging" : : : :
9.20% CTR 9.41% CTR b I ’
"snowmobile nh" 4,466 561 $339.32 $0.60 12.56%
Sponsored Sponsored "Camping nh" 3,200 504 $622.97 $1.24 15.75%
______ visitnh.gov = Visitnh.gov _
www. visitnh.gow/ www.visitnh.gov/ "snowmobile" 4,981 452 $268.49 $ 0.59 9.07%
Visit New Hampshire - NH Visit New Hampshire - Ski and Ride "visit new hampshire" 2,873 441 $192.87 | $0.44 | 15.35%
Snowmobile Trail Guide NH Mountains
Experience Snowmobile Trails Across All 7 Regions of Ski and Ride at 30+ Alpine and Nordic Ski Areas "best restaurants in nh" 12,746 432 $308.11 $0.71 3.39%
Mew Hampshire. Plan Your Trip Today! Make Throughout the Granite State This Winter. With a o .
Unforgettable Memories on Over 7,000 Miles of Variety of Trails Just a Few Turns Away, It's Easy to Get ski resorts near me 3,470 413 $29248 $071 11.90%
Snowmobile Trails. Your Runs in. . . ,
"things to do in new hampshire" 3,328 407 $238.70 $0.59 12.23%
2,819 clicks 1,822 clicks "places to visit in winter" 2,996 380 $277.82 | $0.73 | 12.68%
14% CTR 10.36% CTR
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PAID SEARCH: OPPORTUNITY

TOP CLICKED ADS

Sponsored

visitnh.gov
wiwwLvisitnh.gow/

Visit New Hampshire - NH
Ssnowmobile Trail Guide

Experience Snowmobile Trails Across All 7 Regions of
New Hampshire. Plan Your Trip Today! Make
Unforgettable Memeories on Over 7,000 Miles of
snowmaobile Trails.

1,884 clicks
10.99% CTR

Sponsored

visithh.gov
WWW. Visitnh.gow/

Visit New Hampshire - Explore NH in
the Winter

There's Always a New Reason to Visit New Hampshire
This Winter Season. When You Take a Trip to NH, You'll
Fall in Love With All The Winter Activities.

Sponsored

visitnh.gov
wiww.visitnh.gow/

Visit New Hampshire - Plan a Winter
Getaway

Want to Get Away This Winter? Look Mo Further Than
New Hampshire. Explore New Hampshire This Winter
w/ Loved Ones. Start Planning Your Weekend Getaway
MNow.

TOP KEYWORDS

1,407 clicks
9.54% CTR

1,402 clicks
7.02% CTR
Sponsored
______ visitnh.gov

www.visitnh.gov/

Visit New Hampshire - Ski and Ride
NH Mountains

=ki and Ride at 30+ Alpine and Mordic Ski Areas
Throughout the Granite State This Winter. With a
Variety of Trails Just a Few Turns Away, It's Easy to Get
Your Runs in.

Keyword Impr. Clicks Cost CTR
"skiing" 18,602 847 $940.14 $1.11 4.55%
"snowmobile new hampshire” 4,402 801 $799.98 $1 18.20%
"snowmobile trails" 5,555 734 $741.49 $1.01 13.21%
"visit nh" 5,711 585 $452.87 $0.77 10.24%
"snowmobile" 13,843 397 $385.95 $0.97 2.87%
"cabin rentals" 4,483 384 $383.58 $1 8.57%
"places to visit in winter" 5,475 349 $343.53 $0.98 6.37%
"winter getaway" 3,391 290 $284.61 $0.98 8.55%
"snowmobile nh" 2,191 274 $279.72 $1.02 12.51%
"ski resorts near me" 2,898 249 $290.3 $1.17 8.59%
"new hampshire lodging" 3,317 240 $228.29 $0.95 7.24%
"camping nh" 1,325 232 $468.21 $2.02 17.51%
"things to do in new hampshire" 1,553 222 $185.81 $0.84 14.29%
"skiing near me" 2,882 214 $236.75 $1.11 7.43%
"things to do in new hampshire" 889 202 $157.34 $0.78 22.72%

1,235 clicks
5.20% CTR
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PAID SEARCH: CANADA

Sponsored

visitnh.gov
wiww. visitnh.gov/

TOP

Visit New Hampshire - Ski and Ride

NH Mountains

=ki and Ride at 30+ Alpine and Nordic Ski Areas
Throughout the Granite State This Winter. With a

Variety of Trails Just a Few Turns Away, It's Easy to Get

Your Buns in.

CLICKED ADS

Sponsored

visitnh.gov
wwwL visitnh.gow/

Visit New Hampshire - Ski and Ride
This Winter

With Dozens of Mountains and Mordic Ski Areas, There
Are Thousands of Trails to Explore. Lean into Your
Turns and the Beauty of NH When You Hit the Slopes.

TOP KEYWORDS

506 clicks
3.14% CTR

Sponsored

visithh.gowv
www.visitnh.gov/!

Visit New Hampshire - Explore NH in

the Winter

There's Always a New Reason to Visit New Hampshire
This Winter Season. It's the Coziest Time of the Year.

Head to NH to Experience the Magic of Winter.

413 clicks
10.63% CTR

327 clicks
2.58% CTR

Sponsorisé

visitnh.gov
www.visitnh.gow/

Visitez le New Hampshire - Explorez le
MNH en hiver

Il y a toujours une nouvelle raison de visiter le New
Hampshire en cette saison hivernale. Rendez-vous au
New Hampshire pour vivre la magie de I'hiver.

Keyword Impr. Clicks Cost
"skiing" 12,240 335 $531.96 $1.59 2.74%
"iay peak” 7,607 254 $458.73 | $1.81 3.34%
"shopping in nh" 1,539 145 $245.84 $1.7 9.42%
"cabin rentals" 1,628 118 $157.13 $1.33 7.25%
"things to do in winter" 1,580 73 $119.7 $1.64 4.62%
"snowmobile" 6,391 72 $110.8 $1.54 1.13%
"new hampshire lodging" 899 71 $97.75 $1.38 7.90%
"snowmobile trails" 2,049 71 $114.01 $1.61 3.47%
"places to visit in winter" 1,233 60 $89.81 $1.5 4.87%
"ski resorts near me" 711 56 $73.39 $1.31 7.88%
"best outlets in nh" 846 56 $94.94 $1.7 6.62%
"skiing near me" 868 53 $87.33 $1.65 6.11%
"hotels in new hampshire" 876 52 $68.43 $1.32 5.94%
"winter getaway" 797 44 $51.59 $1.17 5.52%
"things to do in the snow" 546 43 $62.82 $1.46 7.88%

164 clicks
8.59% CTR
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PAID SEARCH: SKI NH TOP KEYWORDS

Keyword Impr. Clicks
"ski new hampshire” 15,011 2,859 $3,319 $0.66 19.23%
"ski nh" 13,224 3,001 $2,486 $0.58 20.79%
TOP CLICKED ADS "nh ski resorts” 4,791 586 $811 $1.41 12.23%
"new hampshire ski resorts” 2,850 $684 $1.38 20.33%
Sponsored Sponsored 556
. SKinh.com . skinh.com "where to ski in new hampshire" 2,650 $394 $0.66 11.24%
www.skinh.com/ wiww.skinh.com/ 297
Visit New Hampshire - NH Ski Areas Visit New Hampshire - Plan Your NH "ski resorts in new hampshire" 2,102 319 $433 $1.43 15.18%
and Resorts Ski Trip .
| _ _ o "new hampshire skiing" 1,631 $316 $1.36 18.68%
Plan A Ski Trip to NH This Winter. Discover Local Ski and Ride At 30+ Alpine and Nordic Ski Areas 285
Events, Deals, and Off-Slope Activities. With Dozens of Throughout NH This Winter. Plan a Trip to New i . 0
Mountains and Mordic Ski Areas, There Are Thousands Hampshire's Top Ski Areas & Resorts. Learn More skiing in new hampshire 1,145 204 $249 $1.38 18.55%
of Trails to Explore. Today. _ _
"ski resorts new hampshire" 1,144 182 $218 $1.42 16.91%
4.390 clicks 208 clicks "nh skiing" 610 99 $138 $1.46 16.18%
0 0
19.80% CTR 16.53% CTR "best skiing in nh" 519 26 $107 $1.44 14.71%
"skiing nh" 499 20 $59 $0.85 14.03%
"new hampshire ski" 379 62 $50 $0.81 16.36%
"ski report new hampshire" 306 106 $88 $0.83 34.64%
"best ski resorts in new hampshire" 291 33 $35 $0.63 10.74%
"nh ski report" 242 129 $100 $0.78 53.31%
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